Daity Gl by the Numbers

Dairy Girl Network (DGN) is a non-profit organization dedicated to empowering and connecting women in the dairy industry,
meeting them where they are. Through shared experiences, support and inspiration, DGN enhances the lives of dairywomen, creates
opportunities and strengthens the broader dairy community. Our network spans the country and beyond, supporting women from

all backgrounds by providing resources, leadership opportunities and a strong support system. Whether members are dairy farmers,
industry professionals or advocates, DGN ensures they have the resources they need to take their seat at the table.

Over the past 10 years, DGN has evolved rapidly, adapting to the needs of dairywomen and driving strategic growth in programming and
resources. Thousands of women have directly benefited from our programs and initiatives, gaining valuable knowledge and community.
Even more have developed brand awareness and engaged with DGN in meaningful ways.

Our mission is attainable with partners like you. To keep our organization as accessible as possible, membership is free, making
partnerships the driving force behind our impact. Supporting DGN means investing in the future of dairy by sponsoring education,
networking and leadership development for women in the industry. In return, our partners gain direct access to a highly influential and
knowledgeable community, creating unique brand visibility and engagement opportunities.

With your support, we can continue to build a thriving dairy industry for the next decade and beyond.

Membership Social Impact

DGN is supported by 12 board of directors, 3,298 members have signed up for the The wbrant_ Exchanqe_by DGN F?CEbOOK
group continues to thrive, now with over

3 ad\(isory members, 3 Executiye officers, 5 free membership of DGN. 5,500 engaged members.
part-time staff members along with countless
volunteers and true believers of the DGN
mission.

e |n the last 12 months, members organically
created nearly 400 posts, generating 2,400+
comments and 6,300+ reactions.

529, 48% Our public Facebook page has 6,600+
Over the last 10 years DGN has offered over Dairy Dairy followers, reaching over 5,000
Farmers Community individuals annually.

17 programming areas and 2 initiatives,

Include and #StrongerTogetHER. . The DGN Instagram community has

grown to 5,700 followers, with content
receiving 100,000+ views in the past year.

The DGN LinkedIn has nearly 2,000
followers and garnered 45,000+
impressions in the last year.

Program areas and initiative summaries available on pages 2-3.

1,024,1 00 cows are represented by the

dairy farmer members of DGN.

The average herd size of DGN members that
DairyGirINetwork.com saw 32,800

views in the last year, serving as a hub
for registrations and resources for our
programs and initiatives.

are dairy farmers is 638 COWS.

Geographical breakdown, cow representation
and areas of expertise available on page 4.

DGN utilizes e-blasts to directly reach
members beyond social media, delivering
key updates straight to their inboxes.

In 2024, we achieved an impressive
34% open rate, well above the industry
average.
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@ng/zéww Programming )

DGN has launched experiences and opportunities for women in dairy

across the nation, reaching dairywomen where they are.

Connect networking events

Held at major dairy conferences and trade shows across
the US, Connect networking events provide women with
opportunities to meet, exchange ideas and form meaningful
connections. These events empower attendees to turn
potential into results through collaboration and shared
experiences.

Forward TogetHER
national conference

In November 2024, DGN hosted
its fifth Forward TogetHER national
conference, bringing together 200
dairywomen in-person and over 50
virtual participants. The sixth biennial
conference will take place in November 2026 with a goal of
engaging even more attendees through powerful speakers,
educational sessions and networking opportunities.

mu250

individuals
reached at our

2024 Forward
TogetHER national
conference.

Enhance webinars

Our Enhance webinar series offers monthly learning
opportunities covering a wide range of topics from technical
skills, like animal care and milk quality, to policy discussions,
leadership development and personal growth. These expert-
led sessions ensure dairywomen have access to relevant,
actionable information.

A total of over

6,500

women were directly
impacted by DGN
programming in
2024-2025.

Sharing Wisdom
educational seminars

Initially held at World Dairy
Expo, Sharing Wisdom has
expanded into a yearly virtual event, making it accessible to
dairywomen nationwide. This extended learning experience
connects attendees with industry experts in small-group
settings, encouraging deeper discussions and professional
development.

Family Lounges and Mother’s Room

DGN currently provides Family Lounge and Mother’s Room
spaces at World Dairy Expo, Forward TogetHER, and the PDP
Annual Business Conference, offering a comfortable, private
space for nursing mothers and parents with young children.
As we continue to prioritize accessibility and support for
dairywomen, we hope to expand this offering to more industry
events in the future.

Exchange by DGN Facebook group

With over 5,550 members, the Exchange by DGN Facebook
group is a thriving community where dairywomen connect,
share experiences and discuss industry trends. Known for its
respectful and encouraging dialogue, Exchange is a trusted
space for collaboration, advice and support among the dairy
community.

Dairy Girl Network is more than a group of women—it’s

a community of support, connection, and shared purpose. To
be surrounded by those who not only understand the unique
challenges of agriculture but are also committed to lifting

each other up is truly invaluable. DGN provides the tools,
engagement opportunities and the inspiration we need to thrive
at every stage of our lives and careers. This network connects

us not just with resources, but with people who have our best
interests at heart—women who walk beside us with strength,
wisdom, and compassion.

Kendra Kissane, Dairy Girl Network member
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#StrongerTogetHER mental health initiative

Now in its sixth year, #StrongerTogetHER focuses on
behavioral health and well-being in the dairy industry. As
one of the first organizations in dairy to take a leading role
in addressing mental health, DGN has set the standard for
industry-wide support. During May Mental Health Awareness
Month, we host free, industry-wide webinars, while year-round
we facilitate member-led conversations, provide access to
our #StrongerTogetHER Resource Hub, and collaborate with
organizations to support farmer well-being.

Include initiative

Launched in 2021, Include addresses gender equity,
inclusion gaps and diversity in dairy. Rooted in discussions
from our leadership summit on inclusive work environments,
this initiative continues to grow through webinars, summits,
and a dedicated resource hub that provides actionable
insights for fostering a more inclusive industry.

DGN Academy courses

The DGN Academy is another learning sector of our
organization to advance education. We currently offer Spanish
on la Granja (on the Farm) language courses that are tailored to
aiding in Spanish speaking on the dairy farm on various levels.

Additional DGN program and initiatives

Resource Hubs
e DGN serves as a go-to resource for the dairy industry,
maintaining three dedicated online hubs that provide
members with quick access to critical information:
- #StrongerTogetHER — Mental health and well-being
resources.
- Include — Tools for advancing diversity, equity and
inclusion in the dairy industry.
- Dairy Facts — Educational resources and dairy
farming and food insights.

Awards
e DGNis proud to celebrate the outstanding contributions
of dairywomen through two prestigious awards, presented
biennially at the Forward TogetHER national conference:

- Forward Under 40 Award — Honoring rising leaders
under 40 who are making a significant impact in
dairy through leadership, innovation and community
involvement right now.

Leading Impact Award — Recognizing exceptional
women in dairy who have demonstrated long-term
dedication, influence and leadership in shaping the
industry.

Women in dairy experience a unique set of challenges and opportunities

and DGN serves as a place of connection to share our experiences and network
with other women involved in dairy. It has been a wonderful opportunity to not
only further business but also learn about other aspects of the industry we might

o not be exposed to in our day to day lives. I am so grateful for the opportunity to

connect with this organization and I hope to help other women grow and enrich
their lives through DGN activities!

DairyGirINetwork.com

Carlyn Peterson, Dairy Girl Network member
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Dairy Girl Network is made up of 3,291 dairywomen of all ages and from all walks
of the dairy industry from coast-to-coast. The roles include but are not limited to

calf feeders, dairy owners, marketing or sales consultants servicing dairy farms or
cheese producers, veterinarians, researchers and so many more!

Geographical

» Dairy Girl Network has members representing all 48
contiguous states, along with DC and Alaska.

» DGN’s top five states for membership account for
56% of DGN’s total membership. These five states,
are highlighted in bright pink, and include Wisconsin,
Minnesota, New York, Pennsylvania and California.

» The next 20 states highlighted in light pink represent
33% of all DGN memberships. The remaining gray states
comprises 7% of DGN membership, while international

members compose the final 4% of DGN membership.

Expertise Areas

Personal wellness, stress
management and family life

5% 6% Genetics and registered cattle

5%  Cow comfort and ventilation 744 Feeding and nutrition

5, Agri-tourism and Marketing communications

consumer awareness (advertising, social media, etc.)

Personal and professional 1074 Herd health
development

Milk quality, milk
systems and parlors Uiy Herd management

6%

6%

5yl Dairy reproduction 28% Other

Other includes: Crisis management; Crop management; Environment, conservation and manure management; Equipment, repairs and maintenance; Facilities
(development and expansion); Financial planning; Human resources; Multi-generational family farm and succession planning; New technology and innovation;

Niche marketing (creamery, unique secondary business, etc.); Other Data as of 4/1/2025
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2025 and 2026 DGN Partnership Opportunities »)

DGN's mission is made possible through the support of dedicated partners like you. Partnering with DGN

is more than just brand visibility - it's an opportunity to engage with a powerful network of dairy decision- @W
makers, support women in the industry and drive meaningful change. Our partnership opportunities .

offer high-impact engagement through in-person events, digital outreach, brand visibility and exclusive gmg
networking access. Explore how we can work together to build a stronger dairy community. NETWORK

DGN NATIONAL PARTNERSHIPS (Vision, Sustaining, Catalyst and Connection Levels)

The tiers continue to build as the value increases.

. . A | tment: .« o A I tment:
Vision (eve ») YtrYrl Sustaining (evel ) " $25,000.00

The Vision level sponsorship receives the Connection, Catalyst and The Sustaining level sponsorship receives the Connection and Catalyst
Sustaining opportunities along with these added Vision level perks: opportunities along with these added Sustaining level perks:
= |ogo/business name in primary placement through DGN digitaland = Logo/business name in secondary placement through DGN digital
print promotions and print promotions
= Naming rights* to a programming area: “Brought to you by..." = Ability to promote all DGN events to target audience through digital
Program area branding available on a first come, first serve basis and direct mail
Examples of this include: = Ability to send 2-3 emails directly to DGN’s 3,000+ members ona
< Enhance webinar series or a program area campaign of your choice through our e-blast system (content subject
“ Or work with us to create your own to approval)
= Use of DGN logo on company media including print and digital (for " Exclusive opportunity to host a private, one-hour roundtable
example, Proud Partner of DGN) discussion with four to six DGN members at an event (once per
= QOpportunity to request DGN members to serve on focus groups for year)
new product, market knowledge or message ideas = Opportunity for special/unique requests relevant to your company
= Ability to promote all DGN events to target audience through digital (subject to approval)

and direct mail
= QOpportunity to speak and/or introduce others at events

Catalyst (ee() 2) R Connection (evel »

Annual Investment:

$5,000.00
The Catalyst level sponsorship receives the Connection opportunities = Company quote and recognition on DairyGirlNetwork.com
along with these added Catalyst level perks: partners page and recognized on social posts up to two times
= Company logo and/or name in Dairy Girl Network (DGN) digital and peryear
print promotions and recognition at DGN events = Company logo and/or name in Dairy Girl Network (DGN) digital
= Recognition on social posts up to four times per year and print promotions and recognition at DGN events (dependent

= Complimentary producer and company registrations at DGN events o even,t) e
(number will vary based on event type) = Complimentary producer and company registrations at DGN

= Provide educational article(s) published via Dairy Girl Direction events (number will vary based on event type and sponsor fevel) -
e-newsletter, DGN social media pages or website = Opportunity to establish a multi-year partnership, unlocking

= Signage to display within company booth at dairy events, promoting ?dditiﬁgal ber]efitf SUCP as credit tlc-:)whards the quward
DGN partnership (at applicable everts) ogetHER national conference, an Enhance webinar, etc.

= Up to three conversation starters, pinned posts on the Exchange by

Dairy Girl Network, our private Facebook community
(Content subject to approval)
Annual investment can combine access to resources as well as financial support. The in-kind value of services to be negotiated.
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Individual Event Pezlners 3y

Program Areas Investment: Starting at $10,000.00
= Naming rights* to a programming area: “Brought to you by...” Program area branding available on a first come, first serve basis
< Examples of this include Enhance webinar series, Sharing Wisdom, Connect events, Inspire mentor program, Encourage peer groups, etc.
Logo/business name in primary placement through DGN digital and print promotions for that program
Opportunity to play a key role in developing the program area
Ability to develop and define company perks based on the type of program deliverables available
Opportunity to speak and/or introduce others at event(s) as applicable for the program

Forward TogetHER National Conference Investment: Starting at $3,000.00 to $10,000.00
= Complimentary producer and company registration(s)
= Opportunities include Keynotes, Welcome Night, DGN Awards, Power Zone, Pre-Conference sessions, Breakout sessions, Meals,
Networking, Showcase Exhibitor and more ways to connect with attendees

World Dairy Expo Investment: $1,500.00 to $3,000.00

= DGN hosts a Family Lounge, Connect networking event and Tanbark Talk during World Dairy Expo
= Complimentary producer and company registration(s) at event and ability to contribute swag item for attendees
= Signage to display within company booth at the tradeshow promoting the partnership

Enhance Webinars Investment: $1,000.00
= Audible and visual recognition during Enhance webinar
= Ability to contribute digital deliverable to be given to attendees alongside the webinar recording

Sharing Wisdom Educational Seminar Investment: $1,000.00
= Recognition on promotion via graphic and text (website, emails to membership, social posts, etc.)

Audible and visual recognition during the event

Complimentary producer and company registrations

Ability to contribute digital deliverable to be given to attendees alongside the event recording

Connect Networking Events and Family Lounges Investment: $500.00 to 1,000.00
= Recognition on event promotion as applicable via DGN website, emails to membership, social posts, table tents, etc.
= |napplicable, complimentary registration at each event
= Ability to contribute swag item for attendees

Create Your Own »»

Looking for a unique way to support DGN and connect with dairywomen? We welcome custom sponsorship ideas tailored to your
company’s goals. DGN is proud to be creative and collaborative to create a meaningful partnership to best serve our members and
partners. Share your ideas - let’s explore how we can work together to make a lasting impact in the dairy community.

Annual investment can combine access to resources as well as financial support. The in-kind value of services to be negotiated.

. We thank you for your dedication and support of our growing organization!

CW Dairy Girl Network

» Amanda Borkowski, Executive Officer | amandab@dairygirlnetwork.com
» Renée Norman-Kenny, Operations Officer | reneek@dairygirlnetwork.com
» LuAnn Troxel, Financial Officer | luannt@dairygirinetwork.com

» Rebecca Pfeffer, President | rebeccap@dairygirinetwork.com

Updated 4/1/2025
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